
As we grow our business around the 
world, we want to increase the positive 
impact we have on society. So that 
people’s lives improve and communities 
prosper in meaningful, sustainable ways.

We invest in improving the 
communities we operate, live and 
work in, in a number of ways. 

Social matters
Our approach to our employee value 
proposition, health and safety, data 
privacy, and diversity and inclusion can 
be found on pages 24, 36, 45 and 68.

The group encourages and supports 
different businesses to implement 
corporate social responsibility 
initiatives that have the biggest 
positive impact locally. Businesses on 
the ground around the world are best 
placed to identify and back the 
corporate social responsibility 
initiatives that will deliver the  
most impact.

Responding to the Covid-19 
pandemic
The Covid-19 pandemic has created 
unprecedented challenges and 
uncertainties for everyone around the 
world. In responding to the evolving 
situation, we are ensuring that we 
safeguard our people, maintain our 
ability to serve our customers, and 
protect our businesses for the long 
term. As ever, the health and wellbeing 
of our people and our impact on the 
communities we serve remain our 
priority during this difficult period.

 See more on pages 14 and 15

Looking ahead
As part of our sustainability plan, we 
plan to better articulate the scale of 
our socio-economic impact. 

Society Initiatives this year

There are various corporate social 
responsibility initiatives across the group. 
More information on these initiatives can 
be found in the performance reviews on 
pages 35 to 52, but we highlight some of 
the key ones here.

Classifieds is delivering  
social good
We are proud of the social good we 
deliver in Classifieds. We are the lifeline 
for individuals, from all walks of life, and 
for small businesses. We are good for 
individuals – enabling them to manage 
their own budgets and lifestyles, either 
buying items they could not afford new, 
or making money from items they no 
longer need, and especially in times of 
crisis. We are good for small businesses, 
too – providing a simple, easy-to-use 
and low-cost leads channel. We enable 
valuable social transactions whereby 
people meet in person, improving social 
cohesion in a more individualistic world.

 See more on page 37

Contributing to communities
PayU also undertakes a range of initiatives 
designed to contribute to communities 
across the Payments and Fintech segment. 
In Poland for example, PayU is one of the 
co-organisers of the RogaLOVE campaign, 
which aims to help improve the treatment 
conditions for children with cancer.

 See more on page 45

iFood is targeting affordable 
lunches with Loop
iFood has launched Loop – an innovative 
way to provide affordable lunches. 
Customers receive reasonably priced meals 
and save time; restaurants can fully use their 
kitchens’ spare capacity; and couriers 
generate incremental income across a full 
day. At the same time, order batching 
significantly improves unit economics for 
iFood. With Loop, everybody wins. Loop is 
proving to be very successful. Currently in 
54 cities across Brazil, the plan is to expand 
and scale Loop as quickly as possible.

 See more on page 40

Making lives better
Through its Make Lives Better programme, 
iFood is committed to delivering 
ever-greater sustainability benefits to 
restaurants, drivers, consumers – everyone 
involved in its rapidly expanding 
food-delivery ecosystem. Initiatives include 
improving driver safety; promoting the 
wellbeing of drivers; helping drivers learn 
and prosper through the iFood Academy; 

EMERGENCY AID

INR1bn
Prosus donated 
1bn rupees in 
emergency aid 
in response to 
Covid-19

  See more on 
pages 14 and 15

Supporting local businesses
eMAG also supports local businesses 
with the Open Romania programme. 
Introduced in 2019, it enables small 
businesses to trade their products and 
services on eMAG’s platform without 
paying any commission.

 See more on page 46

Ventures is investing in better 
education for more people
Education is at the heart of strong 
societies and it is a key focus area for 
Ventures. There is a big demand around 
the world to enable people to learn 
more effectively and efficiently – whether 
that is helping schoolchildren learn or 
lifetime learning. Technology is playing a 
key part in meeting this fundamental 
social need. To date, we have invested 
over US$560m in five education 
businesses.

 See more on page 48

training drivers on first aid; providing 
learning and support to restaurants; and 
tackling hunger in Brazil.

 See more on page 40

PayU is building a world without 
financial borders where 
everybody can prosper
To build a world without financial borders 
where everyone can prosper, PayU is 
connecting consumers and merchants 
across high-growth markets in innovative, 
seamless, helpful ways that are 
revolutionising payments, credit and 
other financial services for people. In 
India for example, PayU has been 
pioneering credit for underbanked 
people.

 See more on page 43

eMAG is encouraging educational 
excellence and promoting 
employee wellbeing
Across Romania, eMAG’s Let’s Go to School 
Olympics! and We Care About programmes 
focus on supporting and raising the level of 
education of children. eMAG also places a 
big emphasis on wellness and wellbeing – 
for employees and communities. Employees 
are encouraged to develop and exercise 
both mentally and physically. And through 
the 140 Beats per Minute Foundation 
programme, eMAG works with communities 
to promote sports as an essential part of 
education.

 See more on page 47
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